
Each One Reach One Nurse
To celebrate National Nurses Week (May 6 to 12), let's commit our-
selves to helping end the nursing shortage. Yes, it's within our power.

Think about it. There are nearly 3 million RNs in the United States1 If
each nurse were to recruit or retain just one nurse, we could end the nurs-
ing shortage in just a few years. That's why, with the release of Chicken
Soup for the Nurse's Soul, Second Dose, I've initiated my Each One Reach
One Nurse campaign. Here's how it works:

Endorse nursing as a great career. When people ask, "Are you a nurse?" do you t~ll
them how wonderful this profession is and how many opportunities it offers? Sug-
gest nursing to middle-aged people seeking a career change.
Advise teenagers to consider a nursing career too. Go to a middle or high school
career day armed with free posters and videos available from johnson and johnson's
Web site, www.DiscoverNursing.com.
Counsel CNAs to get nursing degrees. We all know unlicensed assistive personnel
who have what it takes to be a nurse. Encourage them to find funding and opportu-
nities for higher education.
Help a tired nurse stay in. When you recognize that a colleague is developing achy
feet and an achy heart, offer support. Ask her what she needs to continue to serve.
ONE
Recruit a nonpracticing nurse to return. When I ask my audiences, "How many of
you know a nurse who's not currently practicing in our profession?" about 20% of
them raise their hands. Imagine increasing our workforce by 20%!

Encourage nurses to teach. In 2007, over 40,000 qualified applicants were turned
away from nursing programs for lack of instructors and schools2

Assist and support a new nurse. Would you be shocked to learn that nearly 30% of
first-year nurses quit?2 Take a new nurse under your wing.
Care for yourself and model that to others. It's time to stop complaining (or brag-
ging) about not taking breaks or eating lunch.
Honor and recogn.ize your colleagues. We can reward one another simply by
acknowledging good work. Write a note. Speak up.
ONE NURSE

Every nurse can use every one of the strategies I've mentioned. If each one of us
reaches out to one-just one-our ranks will grow from the grass roots up. And who
better to do it than us?

1. American Nurses Association. About the A A. http://www.nursingworld.org.

2. American Association of Colleges of Nursing. Nursing shortage fact sheet. http://www.aacn.nche.edul
Medialshortageresource. h tm.

LeAnn Thieman is coauthor of Chicken Soup for the Nurse's Soul and Chicken Soup for the Nurse's Soul, Second
Dose and a member of the Nursing2009 editorial advisory board.

Four.:ling Edno~
Eugene W. Jackson

Senior dinical Ednor: Denise D. Hayes, RN, CRNP, MSN
Executive Ednor: Katherine W. Carey
Senior Managing Edito~ Kimberly A. Gasda
Senior Ednors: Jan Corwin Enger, Cynthia A. Laufenberg.
Betsy Pitner Lowe
Managing Editor: Erika Fedeli
Copy Edno~ Lori Cramer
Senior Ednorial Coordinator: Patricia Wolf
Contributing Editors: Rose G. Foltz, Nanci Kulig, Miriam McCaulej
Design Director: Edward W. Rosanio
Art Directo~: Darcy Feralio, Lisa A. Dischert
Composilion Systems Speoalists: Robert A. Nanni, Janice Rodan
Director, Continuing Education and Conferences:
Karen E. Innocent, RN, CRNP, ANP·BC, CMSRN, MS
Continuing Education Manager: Janet S. Thomas, RN·BC, MS
Director, Journals Production: Karyn Crislip
Print Production Manager: Kristina Cunillera
Print Production Coordinator: Pat Lankford

BUSINESS AND ADVERTISING STAFF
Vice President Nursing Journals: Jennifer Brogan
Executive Publisher: Theresa M. Steltzer
Director of Advertising Sales: Mark Harling
Manager of Recruttment Advert~ing Sales: Pat Wendelken
Exerutive Director of Marketing: Keith Follweiler
Associate Director of Marketing: Lisa Whelan
Associate Marketing Manager: Krista Capone
Senior Fulfillment Manager: John O'Brien
Associate Fu~lIment Manage~ Marie Bartos
Product Advertising
Product Advertising Sales Manager, East: Sue Ryan, RN 1·800-457-9076

Product Advertising Sales Manager, We9-: Susan Schmidt 1·866-442·m

Recruitment Advertising
NortheasVMidwe9- Region Sales Manager:
Linda Barta 1-800-237·1342

West Region Sales Manager: Irene Anthony 1·800·869·6200

Advertising Coordinator: Valerie McCarthy
215-<i28·7796, fAX215·754-4921

Advertising Promotions Manager: Pamela Sotzin
Customer Service:
To subscribe or renew, resolve billing questions, or submrt an address chang!
1-800-879-0498.

if'. Wolters Kluwer I Lippincott
Health Williams & Wi[

http://www.DiscoverNursing.com.
http://www.nursingworld.org.
http://www.aacn.nche.edul

